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Overview
We ran a game specific ticket 
package ad for just three days that 
linked to a specific landing page 
created through a ticketing partner 
that was only accessible through the 
Facebook ad.

Results Results Results
> 298 Link Clicks
> 13,000 People Reached 
> Sold Out Ticket Package

> 6 Apply Now Actions Taken 
> 51 shares of Job
> 313 Post Engagements 

> Over 4,000 Video Views 
> 210 Clicks to Consultation
   Appointment Form 

Overview
Wrapping up the year of 2019 
the Eye Institute offered an $1100 
savings off of iLASIK surgery 
along with free consultations. The 
Facebook ad featured a testimonial 
from a patient that had recently 
completed her surgery.

Overview
A person supported at Black 
Hills Works need some new staff 
to be able to continue to live 
independently. Using Katie’s story, 
we created a sponsored post to 
promote this specific job opening 
at Black Hills Works.
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