
Steer Clear of the Deer!
– Case Study –

Overview
During the fall Deer Season, Midwest Marketing created a clever campaign for the Collision Center using the words “Dear” and 
“Deer” interchangeably. 

Approach
Audio, print and on-site signage we implemented using a consistent look.

Conclusion
By using a multi-media mix with fun creative, we were able to relate to customers in the Black Hills area. 

Results

k midwest-marketing-llc   

G MidwestMarketingLLC

e midwestmarketingllc  

ú MidwestMarketingSD     

midwestmarketingllc.com/blog/      

midwestmarketingllc.com/home/podcast/

125 Main St, Rapid City | 605.716.5666 | MidwestMarketingLLC.com LET’S WORK TOGETHER

Dawn Claymore

President/CEO

dawn@mwmsd.com

605.716.5666

Month 1 Dent 
Repair Sales: 229%

Month 2 Dent 
Repair Sales: 283%

Month 3 Dent 
Repair Sales: 164%


